Tackling Litter
The TMA is committed to playing a role in addressing smoking related litter
and works with a range of partners to deliver a number of litter schemes
across the UK. However, there are barriers to engagement at a national and
local level which are hampering our efforts to deliver effective campaigns.

Overview
• The TMA expects smokers, like all members
of the public, to accept their responsibilities
to keep our environment clean and tidy by
disposing responsibly of all litter including
cigarette butts and packaging.
• The TMA believes that the best way to prevent
smoking related litter is through changing
people’s behaviour by educating and
encouraging personal responsibility, providing
solutions and enforcing anti-litter laws.

• The industry works independently and
with a range of partners to deliver effective
anti-littering campaigns including local
authorities, charities and business groups.
• The Local Government Declaration on
Tobacco Control and misinterpretation
of the WHO’s FCTC Article 5.3 hamper
the industry’s efforts in tackling smoking
related litter.

Some of our initiatives across the UK
Liverpool city centre

Rose Street, Edinburgh

• Working with the Liverpool
Business Improvement
District (BID) to survey and
renew litter infrastructure
in the city centre.

• Working with the local
BID to deliver a behaviour
change project in an area
noted to be a hotspot of
cigarette litter.
MORE THAN

100,000

The Ballot Bin
• The TMA supported social
enterprise Hubbub to
develop an innovative
voting bin in which
smokers can dispose
of their cigarette butts.
• A pilot scheme took place
on Villiers Street, London,
and the bin has been
shown to cut cigarette
litter by almost 50%.*
• The project has received
substantial interest from
many organisations,
businesses, local
authorities as well as
extensive coverage in
the media.

TerraCycle
• Working with TerraCycle
to develop a scheme to
recycle cigarette litter into
useful products such as
street furniture.

Stub tidies
HUBBUB
FOR FISHES’ SAKE
DON’T DROP LITTER
#FFS

• An Instagram post by
Ewan MacGregor about
the Ballot Bin received
over 33,500 ‘Likes’.
• The TMA will continue
to support Hubbub’s
development of its
innovative and effective
ballot bin during the
coming year.
• As a result of the
campaign success, the bin
was officially launched
in April 2016. In the first
9 months more than 400
bins were sold to over 17
countries, with more than
35% going to the UK.*

400+

• The TMA and its member
companies distribute
more than 100,000 stub
tidy pouches each year
to encourage smokers to
dispose of cigarette stubs.

BINS SOLD TO
17 COUNTRIES

+35%

For Fishes’ Sake
• The TMA will shortly begin
to work with Hubbub on
their latest campaign to
raise awareness of litter
in the UK’s waterways.

TO THE UK

South Holland District
Council
• Working with the local
council to deliver a wideranging litter reduction
programme (more overleaf).
*Source: Hubbub.
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TACKLING LITTER

Working with South Holland District Council – Case Study
The TMA has been working with South
Holland District Council (SHDC) since 2015
in supporting efforts to tackle smoking
related litter, as part of the council’s Pride
in South Holland Campaign.

The partnership is endorsed
by leader of SHDC, Cllr
Lord Porter, Chairman
of the Local Government
Association

The campaign which was formed in 2015 has several goals:
1. To spark community pride in the area.
2. To change behaviours so that the area could be enjoyed now and in years to come.
3. To highlight areas which require extra attention in terms of cleansing and education
on the impact of behaviour.

Utilising TMA support the council has undertaken a number of measures:
• A glutton machine (an outdoor vacuum
cleaner) has been procured which has made
effective and efficient work of cleansing all
areas with large amounts of small litter.

• A specific Pride in South Holland Officer has
been deployed in the area to engage with
businesses, householders, residents and
shoppers to inform them of the campaign
and proactively seek to change behaviours.

PUB
PUB

Fact Box
Research had highlighted
that many smokers did not
see used cigarette butts
as litter, believing they
will just get ‘washed
away’ or worry
that throwing
them in litter bins
may cause the
contents to catch
on fire.

A positive impact:
• Initial feedback from the
public was positive as
they have welcomed the
deployment of a dedicated
pride officer.
• Key target areas
are cleaner and
increasingly free
of small litter.

Barriers to Collaboration: FCTC Article 5.3 and LGDTC
The TMA and industry is
hampered in its efforts to
deliver anti-littering campaigns
by the Local Government
Declaration on Tobacco
Control (LGDTC) and
misinterpretation of the
WHO’s FCTC Article 5.3
concerning engagement
with the tobacco industry.

Article 5.3 specifically only
refers to public health matters
however some local authorities
have interpreted this much
more widely and now do not
engage with the tobacco
industry on any level including
on litter work.
The industry has also been
excluded by the Department
for Environment, Food & Rural

Affairs (DEFRA) from the
development of the national
litter strategy.
Such moves have also impacted
on the industry’s ability to work
with certain key partners who
have an active interest in
tackling litter.
We believe this disengagement
is legally incorrect and is
counterproductive.

An effective litter strategy needs proper engagement
The TMA is actively engaged in efforts to tackle litter, working with a number of partners in delivering campaigns
across the UK. We strongly support the partnership approach but significant obstacles remain. Therefore it is
vital that DEFRA provides clarity on engagement with the tobacco industry on litter issues.
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